1



[bookmark: _GoBack]
International Engagement

Student’s Name
Institution
Course
Instructor’s Name
Date










International Engagement
BRAC is one of the Non- Governmental Organizations headquartered in Bangladesh. It was established in 1972, with the mission to access communities facing poverty, social injustices, among other problems, to offer assistance. The organization has reached approximately 138 million individuals in Asia and Africa to attain its international development vision. Besides, BRAC has achieved the objectives due to its engagement with a global audience in the following ways.
The involvement in social media is one of the ways the organization has attracted a global audience. A website is opened where the mission, vision, and purpose of the organization is explained (Perry & Chowdhury, 2020). Considering the increased use of social media, people have learned about it and offered the needed support. Statistics claim the company's yearly budget is almost a billion dollars, which has been attained by cooperating with the international audience. BRAC has also established connections with organizations offering similar services and governments, thus having a worldwide audience. Annual meetings are held where various stakeholders in different regions are involved making it easy for the organization to meet its objectives (Perry & Chowdhury, 2020). In the meetings, the challenges encountered in accessing populations in need of their services are discussed and the contributions of each party. Specifically, the connections support the company as they quickly cross borders and offer services to the targeted populations.
Therefore attracting an international audience is essential for organizations such as BRAC in meeting their objectives. Methods such as social media and yearly meetings create connections making the organizations cooperate, increasing chances for achieving their goals and objectives.
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